Ytov Aquo Avopafidac-Kuiiqvng

Tovprotikn Avantoén ko IHpofoin péom tng onuovpyiog
OgpnoTik@v Arad popav

Yquepa Tpitn 23 Iovviov oto Cine Actpov ota Agyaivd, mpoaypatomomdnke
EKONAMOT TOPOVGIOGNG TOL £pYoV pe TiTAo: «Promoting Area Attractiveness through
Hiking and Introducing a Different Touristic Approach (P.A.T.H.)», to omoio
vAomotleitanl kal ypnuatodoteitar ota mAaicie tov Evpomaikod IMpoypdppatog
Edagumc Zuvepyaciog INTERREG V-A EAAGoa — Itakio 2014 — 2020.

Tn mapovcioon tov épyov P.A.T.H npaypatonoince o k. Kapnépog ©. Ilpoictdpevog
[eprpeperokng ‘Evoong Afquov Avtikng EAAGSog, tov omolo KoA®wcOploe Kol
evyapiomoe Yo ™V eEAPETIKT OpAoT TOV TPOYPAUUNTOC 0 ANpopyoc Avopafidag-
KoAqvng k. Aéviloc . dniovovtog mowg o Anpog Avdpapidac-Kviinvng eivai
apWYOC KOl GUUUETOYOG OTNV TPoomabelo avadeltng Kot Tpoforg TOV TOAMTIGUOD,
TOV APYOIOAOYIK®V YDOP®V KOl LOVGEI®MVY, TNE aPYITEKTOVIKNG (StatnpnTtémv KTnpiwv,
OIKIGU®V, EKKANOCLOV-HOVACTPLOV), GAAL Kol TNG QUGIKNG KANPOVOUING Kol TOV
(PVOIKOV KAAOLG TOL ATLOV HAG.

YT0%0¢ TOVL £PYOV, 1 TOLPLOTIKT avadelsn kot mpofoin g Avtiknig EAAGdag wat
ewKoTEPO. TOL  ANUOVL pog pEo  Tng  dnuovpyiog EW0IKA  SIHOPQOUEVOV
NAEKTpOVIK@V dadpopcv mefomopiog e mepoyng. H dnuovpyia tov Bepatikdv
dadpopmv mpokertar v evioyvbel amd v avamntuén oG OAOKANPOUEVIG
SLASIKTVOKTNC TAATPOPLLOC TTOV Ba EXITPENEL GTOVG TEAMKOVG YPNOTES:

1. TIpoypPOUUOTIGHO ETICKEYTG AVAAOYO LE TIG OVAYKES TOVG
2. [IpdcPaon o€ TANPoPopieg GYETIKG e TIC S1OPOUES
3. Kataypaer tpocomikig epmepiog

[MpoPAémeton emiong, n avantvén Wog oelpdg dpdcemv Yo ) dnuovpyio 01K
SO PPOUEVOV dLodpopmv Tov Ba emtpémovy v TpdcPacn o€ ApeA.

¥m mopovciaon mopevpédnoav M [Ipdedpog tov Anpotikod Zvppfoviiov K.
Kaxarétpn T., ov Avtidnuapyor k. Tavviton A., Kexdrog A., Bayyehdxog II.,
Bappapécoc I'. kau o TIpoedpog e T.K. Agyarvov k. Tavayuwtapog A., kabmg kat
eknpdsnol and popeig tov Tovpiopov.
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